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At Neill, we understand that our business is not just about
looking beautiful, it's about living beautifully. As a company,
we strive to grow in a way that not only has less impact on
the Earth and it's people, but that actually creates a positive
impact wherever we can.

COur Building Bridges program involves working with
global environmental professionals to secure a sustainable
wood source for production of Etopa furniture, This has the
dual benefit of supporting the indigenous culture of the
people in Hainan, China, while also supporting locally-
spurced materials that reduce carbon emissions into our atmosphere, therefore neutralizing
any negative impact to the planet. As a way to then make an additional positive impact, we
are working to install 35 BioGas units in the homes of this area, which will take in human,
animal and agricultural waste and up-cycle it into free, clean, renewable energy.

In 2007, Neill Corporation produced Offspring Miami Jam, the industry’s first Carbon
Neutral hair show, and in 2008, our Serious Business event was also carbon neutral.
Through extensive research and planning, we were able to calculate the amount of carbon
emitted during production of the show, which we then offset through our own Building
Bridges program with the purchase of carbon credits. Now, a portion of all ticket sales for
Neill’s educational events and classes go to offset our carbon emissions to help reduce
global warming,

Neill Corporation is committed at all levels to filling our lives with activities that
inspire us to grow into the human beings we strive to become. Along with those initia-
tives listed above, we also support a number of other organizations, including:

* Breast Cancer Awareness

» Habitat for Humanity

American Heart Association—Go Red For Women
American Cancer Society

CASA

Richard Murphy Hospice Foundation
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